15 TACTICS TO GET MORE
FOLLOWERS & ENGAGEMENT

A truly successful social media account is not one that has hundreds of thousands of followers;
it’s one that has an active community of followers that are engaging on a daily basis: answering
and asking questions, sharing and retweeting, clicking on links. In this blog post, I’ll be showing
you the top tips and tricks I’ve learned over ten years of being a social media influencer on how
to grow your social media following into an engaged community.
Getting as much engagement as possible is essential to achieving success on social media; this
is what leads to all the good stuff: more traffic, more customers, better customer service, more
reach and awareness. However, getting to a decent level of constant engagement on your
social accounts can take quite a bit of time and daily attention. Once you start working on
getting your followers to interact with you, it’s important to stick to it, and not be disillusioned
when you can’t see the results you wanted a week later.
Here are some of my top tips and tricks on how to get your social media following to become an
engaged community:
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BE ACTIVE
The first step in getting others to engage with you, is for you to be as active as possible on
social media: posting updates, sharing other users’ content, liking updates, etc. Of course, the
amount of time you need to spend on a social network being active can differ from platform to
platform; but, whichever platform it may be, people won’t see the purpose of engaging with you
unless they can see that you are active.
This doesn’t mean that you have to be online 24/7 and constantly be tweeting and posting.
Posting a few updates doesn’t really take long, so you can simply start by logging in every few
hours and being a little active for 10-20 minutes. The more you use it, the more confident you
will become in the things you post, and it will take you even less time to engage.
So, even if you don’t have many followers and especially not many other people engaging with
you, it’s still important to be active and posting updates, or people won’t see the value in
following you and interacting with you.

JOIN GROUPS
Many of the top social media networks have some form of
‘group’ function, such as Facebook or LinkedIn. Groups
offer a great opportunity of meeting new people and
holding interesting discussions and debates on matters
that are relevant to you.
Browse through lists of groups on your preferred social
network, find the ones that are active and relevant to your
business, and simply join the conversation. Use this time
to be as helpful as you can, answer questions, post links
to relevant, insightful articles and ask your own questions. Make sure though that you don’t use
groups as just an opportunity to promote your own content and businesses. This puts most
people off and they’ll consider you’re only there to self-promote, which means they will either
ignore you or give you negative comments – and whichever way you look at it, these are not the
results you want to get. So just remember this: be helpful, friendly, talkative and don’t selfpromote excessively.
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JOIN TWITTER CHATS
Twitter Chats are great ways for meeting new people on Twitter and engaging with them. Once
you have a decent following, you can start your own – but until you get to that point, it’s best to
join others.
Go through lists of future Twitter Chats and choose a few that you can join. If you’re not sure
where to start looking, check out my blog post on Twitter Chats – you’ll find an extended list of
tools you can use to search for chats.
Look for Chats that have a topic that is relevant to your business, note the time and date and
make sure you’ve freed enough time to chat with as many people as possible. Join in any
conversation that you want to and be as active as you can.
When you have a decent audience built on your website and social media, try setting up your
own Twitter Chat and promote it heavily to make sure people know about it.

HASHATGS
Hashtags are a huge part of some of today’s biggest social networks, such as Twitter and
Instagram. Using them correctly can get you more followers and more engagement.
Each social network uses hashtags differently, although, fundamentally, they hold the same
main role: to summarize in one of a few words what your post is about.
One of the main things hashtags can do, and this is similar across social networks, is that they
increase your reach; and the more people you reach, the better your chances of getting new
followers and engagement.
To read more about how to use hashtags and top hashtag tools, check out my blog post here.
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POST AMAZING CONTENT
People love sharing and retweeting really amazing content – and
that works across most social networks. While it might not get you
lots of conversations, you will get more retweets, which means
more reach.
You can also use the opportunity when someone retweets or
shares the content you posted to start a conversation. For example,
you could ask something like, “What did you think of the author’s take on …”, or simply, “What
did you think about the article?” with a short note on why you liked it.
Posting great content on a regular basis can turn your account into a go-to source of amazing
resources.

VISUAL CONTENT
Visual content – i.e. images, infographics, videos, etc. – are simply more engaging than regular
old text-only updates. It’s probably the reason why social networks such as Instagram and
Snapchat are as popular as they are.
In most cases, unless you’re taking part in a conversation, you can add some visual content to
your updates. For example, if you’re posting a link to a blog post, make sure to add an eyecatching image from the post.
Another great idea for visual content that you can share is to post videos and images from
behind the scenes, such as a photo of your lunch, or a short video with the whole team having
fun on a night out. This has the benefit of also humanizing you and your business, aside from
helping you get more engagement.
To find out more on how to create images easily and where to download great visual content,
check out my blog post here.
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HAVE A GOOD SENSE OF HUMOUR
Having a good sense of humour can go a long way on social media. Every once in a while, it’s
good to break up informative updates and serious conversations with a bit of humour. Use funny
gifs to illustrate your points, post images and videos that make you laugh (and aren’t
inappropriate) and make humorous observations – people are more likely to engage with you if
you make them laugh.
Making jokes in general makes you seem more accessible to people, which is just as true in the
online world as it is in real life, and the more accessible you are, the more people will talk to you!
If all else fails, cute, funny cats always work.

TRENDING TOPICS
Talking about trending topics is a great way to spark conversations online. Check Twitter to see
what hashtags are trending to figure out which current events are the most talked about and use
these topics to start a conversation. You’re more likely to get engagement as these are things
that people actually want to talk about.
Make sure to also use the appropriate hashtag in your update to increase your reach as people
will be actively searching for that hashtag to see what others are saying.
You can even plan for some hashtags, as there are quite a few reoccurring ones, such as
MondayMotivation. Prepare some updates and images so that when the day comes, you’ve got
them ready to post.

BE QUICK TO ANSWER
Whenever someone engages with you on social media, it’s important to respond quickly in order
to keep the conversation going. If you respond within minutes of getting a question or comment,
you’ll have a better chance that particular user is still online and you can take the conversation
further.
Being quick to reply also shows that you are active and willing to communicate, which is
particularly great for customer service.
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ADD CALLS TO ACTION
You’d probably be surprised how much a call to action can help with increasing your
engagement. If you have an important update that you think will bring lots of value to your
audience, don’t be afraid to ask your followers to share it with theirs, for example.

SEARCH FOR ENGAGEMENT
To increase your engagement

levels, you need

to be proactive. Think of some

keywords

your target audience might use,

and do a search

on Twitter to see who is talking

about them. Even

better, set up a separate tab in

your social media

management dashboard where

all

containing those words will pop

up.

Then, depending on what people

are

can start engaging with them –

perhaps

asked a question that you can

easily answer, or

made a comment that you can

add to. This way,

that

updates

saying,

you

they’ve

you don’t just increase your engagement, but you might also find some new, targeted, potential
followers.

CONDUCT A POLL
Polls can yield lots of engagement if the question is interesting enough to people. We all love to
have our opinions heard, and polls give a great opportunity to say your piece, and it only takes
seconds to read and answer.
Here a few types of polls that can help you increase your engagement:
•

Debated subjects: are there any big conversations, debates or controversies happening
right now in your niche? Use the occasion to ask your followers which side they fall on.

•

Trending subjects: Ask users what they think about a particular topic that is trending
right then.
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•

Your product: If you’re creating a new product, or thinking of writing a new blog post, or
even an e-book, ask your followers what their preferences are. This way, not only do
you get more engagement, but your followers will feel like you care about their opinion,
and you get also get to find out how you can improve your product.

•

Be funny: You can also use polls as a way to be a little silly. For example, if you’re
planning on having a team lunch and can’t decide on which type of food to settle, ask
your audience if they think burgers would be better than quesadillas or vice versa. Then
post a photo from your lunch to show your audience you listened to them, and get even
more engagement.

KEEP THE CONVERSATION GOING
When you start engaging with someone on social media, don’t just stick with yes and no
answers, as that will probably lead to the conversation ending very soon. Try to be as talkative
as possible in order to take the conversation even further: ask questions, start an interesting
debate, make a few jokes, etc.

BUILD RELATIONSHIPS WITH SOCIAL MEDIA
INFLUENCERS
Influencers can hold a lot of power on social media: they can help you increase your reach and
visibility and give you the credibility you need to stand out in the online medium.
Begin by looking for influencers online, and then start interacting with them on social media by
starting and participating in conversations, joining the same groups and Twitter Chats, sharing
their content, etc. Over time, as you slowly build these relationships, you will start seeing results
as they engage with you and start sharing your content with their followers. Influencers have a
larger than average audience that likes to engage with them, which means if they share your
content, you’ll also see a spike in engagement.
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SOCIAL MEDIA ADS
Advertising on social media can bring you a quick
boost in engagement, and even better, it doesn’t cost
too much and you can create highly targeted
campaigns.
On Facebook, it’s getting more and more difficult to get
people to see your posts so that they can engage with
them, while on Twitter, your tweets can disappear so
quickly that only a few notice them. Advertising can
really help with that and make sure that people see
your updates – it’s up to you to make the ads good
enough that users will be tempted to take action and engage.

CONCLUSION
Growing your social media following into an engaged community doesn’t have to be difficult, but
it is definitely a time-consuming task. But with a little patience and a good plan, you can slowly
increase your following and get people to engage with you, click on your links, visit your website
and promote your work.
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About Lilach Bullock
Highly regarded on the world speaker circuit, Lilach
Bullock has graced Forbes and Number 10 Downing Street
with her presence! In a nutshell, she’s a hugely connected
and highly influential serial entrepreneur – the embodiment
of Digital Intelligence.
Listed in Forbes as one of the top 20 women social media
power influencers and likewise as one of the top social
media power influencers, she is one of the most dynamic personalities in the social
media market and was crowned the Social Influencer of Europe by Oracle. A recipient
for a Global Women Champions Award (by the Global Connections for Women
Foundation, GC4W) for her outstanding contribution and leadership in business.
After launching her first business within three years of becoming a mother, her financial
success was recognised by being a finalist at the Best MumPreneur of the Year Awards,
presented at 10 Downing Street. Following a resultant offer and wishing to spend more
time with her daughter, she sold her first business to focus on social media, developing a
multi-site blog and online marketing portfolio that generated in excess of 600,000 +
visitors per month.
Lilach is consulted by journalists and regularly quoted in newspapers, business
publications and marketing magazines (including Forbes, The Telegraph, Wired, Prima
Magazine, The Sunday Times, The Guardian, Social Media Today and BBC Radio).
What’s more, her books have achieved No 1 on Amazon for Sales and Marketing and
Small Business and Entrepreneurship.
When Lilach isn’t working she enjoys spending time with her family and is an avid fan
of Zumba.
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