ULTIMATE GUIDE TO LINK
BUILDING FOR SEO

The importance of link building is often debated by SEO pros – but the truth is, they are a big
part of search engine ranking, among many other different benefits. In this blog post, I’ll be
sharing my ultimate guide with tips for link building for SEO.
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WHY IS LINK BUILDING IMPORTANT?

Search engine optimization
For years now, many have come out to say that
link building is dead when it comes to search
engine optimization – but, year after year, it
continues to be one of the most important
aspects when it comes to Google’s search
algorithm. That said, they only work when they
are relevant links, and unnatural, bad links will
not factor in your search ranking.
In the beginning, link building was probably the most important aspect of SEO; now, SEO is
quite a bit more complicated, with different methods, but building links is still one of the top ones
– and what makes it even greater, is that you can do it yourself, even without much SEO
knowledge and expertise.

Increase your brand exposure
Link building is a great way to increase your brand exposure. While it does take time and effort,
it’s well worth it as being mentioned by other websites – and therefore, also given their stamp of
approval – is great for spreading the word about your business and brand.

Increase your brand relevancy
When you place your link on a relevant, respected website that caters to the same target
audience as you do, regular visitors will perceive it as getting a stamp of approval from a source
they trust. If you manage to get your links on a well-known, very respected website, the results
could be incredible.
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Get more traffic
With increased brand exposure comes more traffic to your website. Good link building means
your links are relevant to the website visitor – therefore, there is a better chance that they will
click on the link and visit your website.

Connect with others and build strong relationships
In order to build a strong online presence, you need to connect with other bloggers and such
and form relationships with them. Use link building as an opportunity to meet new people online
and to create mutually beneficial relationships that can yield links, shares on social networks
and more traffic, among other benefits.

Link building & other online marketing channels
Link building is becoming increasingly interlinked with other forms of marketing. A Moz study on
the state of link building in 2016 (which you can read here) found that companies and agencies
are increasingly integrating their link building strategy with their other marketing channels.
Which makes a lot of sense – a good marketing strategy requires a big increase in content
marketing and influencer marketing, for example. And all of this leads to ‘natural’ link building –
the best there is, really.
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HOW CAN I LINK BUILD FOR SEO?
Before we get into the various different link
building methods, I think it’s important to stress
the importance of good, relevant links. Instead
of focusing on getting as many links as
possible, no matter how good or relevant they
are, focus your efforts into getting less, but
quality links on relevant websites. This is not
just because this is how you get results, but
also because bad link building can have
detrimental effects to your search engine
ranking – Google has massively improved their
system when it comes to distinguishing
between good and bad links. So remember to
focus on quality rather quantity – in fact, if you know you have some bad links, it would definitely
be worthwhile to go back and remove as many as possible.
And while it takes a lot of time and effort to consistently get quality links, the rewards are pretty
much amazing: big boosts in search engine ranking, as well as tons of new traffic that converts.
And now, let’s get into some of the best methods for building links and improving your search
engine ranking.
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Natural/organic link building
I want to start with this, even though it’s not a link building strategy, per se, but rather good
marketing practice that eventually leads to you getting the best links there are – those organic,
never-asked-for, traffic bringing, search engine boosting links.
I’ve mentioned earlier how a good marketing strategy nowadays can bring in amazing links,
organically.
Content marketing, for example, has become one of the most important forms of marketing in
recent years and there are many common points between content marketing and link building.
To put it simply, you need awesome content; and all of this amazing, quality content needs to be
heavily promoted so that the right people see it. If it’s great content, other websites will link to it;
with a bit of luck, if it gets in the right eyes, you might even get a link from some of the biggest
websites in your niche.
Influencer marketing has become another big aspect of online marketing in recent years, and it’s
another one that has a big correlation to link building. With a good influencer marketing strategy
in place, you will get to connect and build relationships with the top influencers in your niche.
This will lead to a mutually beneficial relationship, which, of course, can also mean links – even
if you don’t ask for it specifically.
To sum it all up, so long as you have a strong online marketing strategy, you will get great
organic links even without having to fight for them.
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Guest blogging
Guest blogging has a lot of benefits – i.e.
reaching a new, targeted audience, boosting your
social influence, etc. – but the one we’ll focus on
here is, of course, link building.
Start first by looking for websites in your industry
that accept guest posts then organize them all in
a spread sheet, preferably also highlighting their
ranking and importance so that you are clear on
what you should focus on. There are quite a few
blogs that accept guest blog posts, so this should
be enough to get you started before you start
contacting other websites that don’t have specific guest blogging guidelines. Focus on the ones
that get the most traffic, the most engagement and that have a strong social media presence.
The better they are ranking, the more that link will mean to you and your website’s ranking.
Now that you’ve found possible websites, it’s time to think about what you’re going to write
about. Before doing anything else, study the website to see what kinds of posts they usually
have, including topics covered, length and style, and take a look at what other guest blog posts
they’ve accepted and published. With this information, you can then come up with a topic for
your post, a catchy headline and a short, concise outline of what your post will be about, which
you can then pitch to the blog.
The content that you provide should be of great quality. Google’s algorithm can distinguish
between bad or filler guest posts that are clearly there just for the links and quality guest posts
that are well received by the audience. So before even pitching the idea, make sure it would
make an interesting article that provides value to the target audience – not only will Google love
it, but you also increase your chances of getting a guest post and boosting all of the different
benefits of guest blogging.
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You can also look for guest post opportunities with the contacts you’ve made over the years.
Simply drop them an email, DM, or however else you’re usually communicating and pitch them
your idea.
You can also use a tool like BuzzSumo to explore which content in your niche is getting the
most shares and engagement online, as well as who is writing it. Who knows, they might
already accept blog posts, or you could start building a relationship with them and ask for guest
blogging opportunities later on.
Of course, the best guest blogging links, where even one link can have a huge impact on your
ranking and traffic, are the ones you get with big website – think Mashable, Huffington Post and
other similar websites. It’s much more difficult to get the opportunity, obviously, but as you grow
in influence, don’t be afraid to ask, because you never know when they could say yes and there
really isn’t much to lose if they say no.

Infographics
For some years now, as infographics have swiftly grown in popularity, they have become
amazing link building machines. One might argue that, like most things that work, they are
abused, as everyone seems to be making them. But, the truth of the matter is, they just work –
even in an oversaturated market, they still work.
What makes infographics the link-building machines that they are is that they are very easy to
repost, they get lots of shares on social media and, in my experience, people are much more
likely to accept them as guest posts.
But just like with guest posts, and other forms of content really, they need to be of high quality
and provide lots of value to the reader. Otherwise, you won’t get that many reposts, so why do
your best if you’re going through the effort of creating one anyway?
Once you’ve create your own (for some tips on how to create infographics and useful tools, click
here) publish it on your website with an embed code at the end, encouraging people to embed it
on their own blog.
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Then, it’s time to do some outreach of your own. First, email your list to let them know about
your latest published infographic and mention that if they like it, they can embed it on their own
website. Then, email your connections – other bloggers, influencers, etc. – and use a blogger
outreach tool such as GroupHigh to find other relevant blogs that might be interested in
reposting your infographic.
Then, it’s time for infographic submission sites. There are a few that accept infographic
submissions for free (although it can take a while until they are published) and even more that
require a fee (but at least your infographic is generally posted on the same day you submit it).
For a list of active, good infographic directories, click here.

Blogger and influencer outreach
Sometimes, the easiest way to get more links is to simply
ask for them. Unfortunately, this doesn’t work as well as it
used to. People want something in return and it’s not just
great and relevant content, but, more often than not, it’s
money. That said, I wouldn’t recommend going that route,
because Google looks down upon paid links, it could also
cost you quite a bit, so it’s usually not worth it.
I mentioned earlier how link building is increasingly
integrating with other marketing strategies, in this case,
influencer marketing. I think this one of the best ways to gather links, as you not only get links
from well respected websites, but you also build mutually beneficial relationships with influential
people in your niche. Of course, it’s not just influencers that you should be connecting with, but
also other bloggers that serve the same market. Use email and social media to connect with
them and continue to interact. As your relationships evolve, you can start asking for links – but
make sure you are bringing them a link that is relevant to their readers. In fact, as these
relationships grow, you might not even have to ask for links and still get them, especially if you
also link to them where relevant. Make sure not to overdo it and constantly ask for links as this
will most likely put most people off and you’ll only lose links, but also valuable connections.
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When sending out emails asking for links, make sure you also explain what makes your post
good and why it would fit on their particular website. Try to make it as personalized as possible
and avoid being to sales-y.

Competitor links
One way to get ahead in search engine rankings is to examine the links of your high-ranking
competitors. Monitor Backlinks is a really cool tool that can help with that – it basically monitors
your competition and lets you know when they get good new links that help them with their
search engine optimization. They have some other cool features as well, but for the purpose of
this discussion, this is the most relevant.

Finding out what your competitor’s good links are is very useful as you can get an idea of what
kinds of links you need to improve your ranking on Google. Once you have this information, you
can start working towards getting links on some of those websites as well – after all, if your
competitor is good enough, why can’t you be too? Try building connections with these blogs and
websites; for example, leave comments on their blog posts and engage on social media to start
with by sharing their stuff and communicating. As you build a relationship, they could link to you
organically, especially if you have good content. Otherwise, it’s worth a shot to ask – for
example, if you have an article that complements one of theirs, drop an email to let them know.
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Resource Page Link Building
One

of

the

most

effective

link

building

techniques is to get your link on resource
pages. What makes resource page link building
so great is that they are easy to find with a
simple Google search, and their authors are
always on the lookout for awesome new
content to include. After all, that’s the purpose
of a resource page.
Resource pages are also seen as good link
sources by search engines – which means they
can have a significant impact on your ranking.
The purpose of a resource page is to curate the best content out there in a particular niche. So
before you start reaching out to get your content on someone’s resource page, make sure your
content is high quality and educational and that it fits into one of the categories presented.
As I mentioned earlier, you can easily use Google to search for potential resource pages. Once
you do find them, make a list of the ones that are relevant to you, and categorize them by their
ranking, readership, etc. Then look thorough the different categories and the content that they
are linking to. Do you have any guides or other pieces of content that would fit well? Is there
anything missing, any subjects that aren’t covered but should be? Or maybe there’s a piece of
content that is outdated that you could replace?
Next, it’s time to reach out to see if they are willing to include your link. Because these websites
are always on the lookout for amazing new content to include so that they’re resource page is
up to date and provides value, there often is a “suggest a resource” option where you can share
your link and explain why they would benefit from including it on their website. If there isn’t, you
can always send an email simply letting them know about your article and quickly telling them
why you think your link would work well.
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Broken Link Building
The Internet is full of broken links – what if you replaced those
with your own links?
The concept of this technique is very simple and can be highly
efficient as well.
First, use a tool, such as Dead Link Checker to scan any website
you want for broken links. Think of any websites that you’d like
your link on (maybe from that competitor links list from earlier?) and then simply search for
broken links. When you’ve found a list of links, see if you have any content or pages on your
website that they could link to instead. If you do, the next step is to email the webmaster and let
them know about the broken link and your replacement suggestion. It’s a very easy,
straightforward method that can work wonders!

CONCLUSION
Link building is difficult, there’s no doubt about it; it involves a lot of hard work and long hours,
but at the end of the day, the benefits are definitely worth it. Increased brand awareness, better
search engine ranking and more traffic are enough reasons to make me want to do some more
link building right nowJ What are your preferred methods for link building? Which strategies get
you the best results?
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About Lilach Bullock
Highly regarded on the world speaker circuit, Lilach
Bullock has graced Forbes and Number 10 Downing Street
with her presence! In a nutshell, she’s a hugely connected
and highly influential serial entrepreneur – the embodiment
of Digital Intelligence.
Listed in Forbes as one of the top 20 women social media
power influencers and likewise as one of the top social
media power influencers, she is one of the most dynamic personalities in the social
media market and was crowned the Social Influencer of Europe by Oracle. A recipient
for a Global Women Champions Award (by the Global Connections for Women
Foundation, GC4W) for her outstanding contribution and leadership in business.
After launching her first business within three years of becoming a mother, her financial
success was recognised by being a finalist at the Best MumPreneur of the Year Awards,
presented at 10 Downing Street. Following a resultant offer and wishing to spend more
time with her daughter, she sold her first business to focus on social media, developing a
multi-site blog and online marketing portfolio that generated in excess of 600,000 +
visitors per month.
Lilach is consulted by journalists and regularly quoted in newspapers, business
publications and marketing magazines (including Forbes, The Telegraph, Wired, Prima
Magazine, The Sunday Times, The Guardian, Social Media Today and BBC Radio).
What’s more, her books have achieved No 1 on Amazon for Sales and Marketing and
Small Business and Entrepreneurship.
When Lilach isn’t working she enjoys spending time with her family and is an avid fan
of Zumba.
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