THE ULTIMATE GUIDE TO
INCREASING YOUR TRAFFIC
WITH STUMBLEUPON

StumbleUpon is an amazing source of traffic for bloggers and companies alike – one good post
and you can find yourself getting heaps of traffic from it, with minimum effort. In this blog post,
I’m going to cover everything about it– what StumbleUpon is, why it brings in so much traffic and
how you can use it to get better results for your website and blog.
It had been some time since I used StumbleUpon, and, like many others before me I’m sure,
one day when I checked my analytics I noticed a huge spike in traffic from the popular content
discovery tool.
The traffic was impressive, especially considering I hadn’t done anything with StumbleUpon in a
while, so I could only imagine what would happen if I actually put a strategy into place and used
it to my advantage.
As other social media networks are making it more and more difficult to get your content out
there (I’m looking at you, Facebook!), StumbleUpon has remained a constant source of fantastic
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traffic, where so long as you have great content, you are bound to improve your traffic stats, as
well as your engagement levels. It’s also not as saturated as the main social networks, and you
actually stand a good chance of getting your content into the eyes of people who are interested
in reading, engaging and sharing.
I decided to take this opportunity to create an ultimate guide to StumbleUpon, for all of you who
aren’t familiar with it, and for those who, like me, have not used it for a while.
I recommend StumbleUpon to anyone who provides any type of content on their website, as
StumbleUpon allows all kinds and there are over 25 million stumblers with a huge variety of
interests just waiting to find some great content.
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WHAT IS STUMBLEUPON?
StumbleUpon is a great tool for finding (or stumbling upon, rather) content that is relevant to
you. It’s basically a great mix between a content curation tool and a social network.

When you first create your account, you can select various interests so that StumbleUpon gets
an idea of what kind of content you want to read. You can also search for friends and connect
with them.
If you want to improve the types of content you’re getting, make sure to like and dislike the posts
you see, so that StumbleUpon can learn your preferences even better, and adjust the content
you get to see accordingly.
As far as using StumbleUpon, once you start ‘stumbling’ and you see an article you like, simply
click on the “Stumble” button at the top of the page.
As I mentioned earlier, StumbleUpon is also a social network of sorts that allows you to follow
other users and to be followed by others in turn and to like things that others post.
If you follow someone on StumbleUpon, you will see their likes in your recommendations
stream, so make sure you like the same types of content as them so you don’t get content
you’re not interested in in your feed.
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WHY USE STUMBLEUPON
StumbleUpon is a great tool for finding new interesting content, to keep you up to date with the
latest news in your field, or to help you find content to share on your social media. You can also
use it to keep a record of your own favorite content, which is great as there are plenty of
interesting articles that require a few re-reads and that you might otherwise forget about.
It’s also a great tool for discovering new content sources and for finding interesting people to
connect with and potentially build relationships with.
And last, but definitely not least, StumbleUpon still is an amazing source of traffic and
engagement.

SHOULD YOU BE USING STUMBLEUPON?
StumbleUpon is a great tool for anyone who has a blog where they publish content regularly,
whether it’s visual (video, presentations) or text. It works great for even the smallest blogs, as
well as the biggest brands in the world. The only important thing is that you provide quality,
valuable content:
•

Educational posts

•

How-to guides

•

Controversial posts

You won’t be getting much traffic from StumbleUpon if you:
•

Write short, mostly filler posts

•

Write predominantly about your business or brand, and the products and services you
offer

•

Post infrequently
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HOW TO GET TRAFFIC FROM
STUMBLEUPON
BUILD A STRONG FOLLOWING
A post can easily become viral on StumbleUpon if enough people like it and stumble it. In fact,
all it takes is for one person to find a great piece of content, start sharing it, and if the post is
good enough it can lead to a huge boost in traffic.
In order to make sure enough people see your posts and like and share them, start by building a
strong following, just like you would have to do on social media.
But it’s not just about numbers on StumbleUpon – it’s more important to get followers who share
the same interests as you, so that they will actually want to read and share the content you post,
and it’s also important that they are active users, who are genuinely interested in finding great
content and sharing it with their network.
There are several ways to find stumblers:
•

Find your friends from social media, like Facebook

•

Browse through other stumblers here by interests, lists or all 25 million stumblers

•

Browse through recommended stumblers here

•

Check who else liked the stumbles you like

•

Check profiles to see who has the same interests as you
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THE CONTENT
The content you write is definitely the main deciding factor when it comes to StumbleUpon
traffic. That’s why so many bloggers get big surges in traffic from StumbleUpon, even if they’ve
never even used it in their life, or some, even heard about it. But, they created a great piece of
content that people wanted to read.
So here, I would give the same advice I would give to a beginner blogger, or a beginner with
social media – write valuable, relevant content. Or, be funny or topical. These are the types of
content that get lots of stumbles, likes and ultimately traffic.
So before you start writing something new for your blog, take a look at what people with your
interests are reading, liking and stumbling to get an idea of what type of content is valuable to
them.
Then, try to write posts that provide real value – whether it’s a ‘how-to’ post, or a post filled with
a long list of amazing resources, always ask yourself if what you’re writing will actually help
someone in any way.
And of course, just like with blogging and social media, a catchy, strong headline can be the
deciding factor on whether or not someone reads your post, so long as you also have great
content to back it up.
And don’t forget it’s not all about great written blog posts or articles. If you have any visual
content, images or video, as with most social networks, you’ll increase your chances of
attracting people’s attention.
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BUILD YOUR PROFILE
I mentioned earlier how in order to get more results from StumbleUpon, you should try to build
your follower base.
The best way to get a lot of followers, and make sure they stay your followers, is to build a
strong profile – similar to Pinterest in this case. Just like on Pinterest where you have to keep
your boards interesting and constantly updated, on StumbleUpon you have to share great
content as often as you can, so that your followers have an actual reason to follow you.
You might be tempted to only share your own content, and maybe a bit from some friends every
now and then; don’t. It will probably get your account suspended, not to mention other users will
probably be put off by it.
So in order to consolidate yourself as a great stumbler, it’s as easy as this: start stumbling great
content that provides value, or is funny or controversial. That is usually the trifecta of content
types that generate the most clicks, reads and shares, and not just on StumbleUpon
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OPTIMIZING YOUR WEBSITE FOR STUMBLEUPON
StumbleUpon offers different tools that you can add to your website such as:
•

Badges, which allow your users to add your content to StumbleUpon easily

•

Widgets, which help drive more traffic to your best, most engaging content
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•

StumbleThru, a really cool feature that will help guide stumblers through the content of
a specific website, based on their personal interests. So they will be getting their own
personalised tour of your website, where they only get to see the content they would be
interested in. It’s not difficult creating a StumbleThru on your website, all you have to do
is simply add your domain at the end of this path:
http://www.stumbleupon/com/to/stumble/stumblethru: However, it’s important to
remember that this will only work well if there are enough pages from the website in the
StumbleUpon index.

Whether you’re planning or not to use StumbleUpon, I think adding at least a badge can be very
useful in driving more traffic back to your website. That way, even if you’re not using it, someone
maybe stumble one of your posts, and that could lead to a boost in traffic with close to no effort
on your part.
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STUMBLEUPON ADS & PAID DISCOVERY
If you want to speed up the process and get lots of traffic easily, StumbleUpon allows you to turn
your content into traffic-generation ads.
StumbleUpon allows you to share any type of content you want, visual or text, and to pay to
make sure more people see your post, and consequently drive more traffic to your website.
First, you start by picking your audience by age, gender, device and location:
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Afterwards, you can improve your targeting by selecting relevant interests and interest bundles:

You can then select your budget for the campaign. There are three different options to choose
from:
•

Self service, pay as you go where you can control your budget, start with no minimum
spend and stop anytime you want

•

Managed, which starts $10k a month, where you also get a dedicated account
manager

•

Premium, which starts at $50k a month, and you get the full service: a dedicated
account manager who will also help with the planning, setting up, and monitoring of the
campaign, and premium ad solutions which include sponsored pages that users will
see first thing

The self-service option works best with publishers, bloggers and such, while the Managed and
Premium options are more suited to big brands.
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Once you start your ad campaign, StumbleUpon will use their recommendation engine to find
the best possible audience, so that the engagement you receive is maximized.
One of StumbleUpon’s ads coolest features is that they give you free visits back to your website
when people engage with your content – and the more they engage, the more free visits you’ll
get.

Once you start your campaign, you will be able to monitor it via StumbleUpon’s reporting
feature, and you can use that information to make changes to your campaign:
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WHAT TO DO WITH THE TRAFFIC
One of the issues that many bloggers have encountered over the years when it comes to
StumbleUpon traffic, is that they’re not exactly returning customers. There will be a huge boost
in traffic for a particular post for a few hours and then, nothing.
And while it is great to see some big numbers in your Google Analytics, most would prefer some
more tangible results – opt-ins, sales, return visitors.
So does this mean the traffic you get from StumbleUpon is not worth it? I personally disagree,
so long as you actively work on it, you can get a lot of traffic that actually converts.
StumbleUpon can help you build a strong, dedicated reader base, and it can also help you
increase your subscriber and comments numbers.
Just like with social media though, you can’t expect results instantly. You might be able to get a
lot of traffic in a matter of hours, but if you want better results, than you have to work for it. It
requires that you keep up with posting great content, building a strong following on
StumbleUpon, and being an active user. If you do all of that, you will get more traffic, more
shares, more comments and more subscribers.
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CONCLUSION
My personal conclusion is that I won’t be forgetting about StumbleUpon from now on. It’s a great
source of traffic and an amazing source for content and to top it off, it’s pretty fun to use.
The main thing to take out of this I think is that as long as you have a blog which you load up
frequently with quality, valuable content, you can use StumbleUpon to massively increase your
traffic, and so long as you have a great website to back it up, you might also be getting some
return traffic, engagement and even subscribers and conversions.
Their advertising options are also worth considering, but again, only if you have quality content
to back it up, as your content is the actual ad – and why would people want to read it or see it if
it’s not worth it to them? The best part is that the better your content is and as it gets more
engagement, the more chances you have of getting free traffic.
It’s an especially great option of getting more traffic, since Facebook is making it almost
impossible to get content into news feeds, and on other social networks it’s getting more and
more difficult to make your content stand out.
Are you using StumbleUpon? Or have you seen any spikes in traffic from it? Do you have any
other useful tips for getting more traffic? Please let me know in the comments section, and
please share J
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Highly regarded on the world speaker circuit, Lilach
Bullock has graced Forbes and Number 10 Downing Street
with her presence! In a nutshell, she’s a hugely connected
and highly influential serial entrepreneur – the embodiment
of Digital Intelligence.
Listed in Forbes as one of the top 20 women social media
power influencers and likewise as one of the top social
media power influencers, she is one of the most dynamic personalities in the social
media market and was crowned the Social Influencer of Europe by Oracle. A recipient
for a Global Women Champions Award (by the Global Connections for Women
Foundation, GC4W) for her outstanding contribution and leadership in business.
After launching her first business within three years of becoming a mother, her financial
success was recognised by being a finalist at the Best MumPreneur of the Year Awards,
presented at 10 Downing Street. Following a resultant offer and wishing to spend more
time with her daughter, she sold her first business to focus on social media, developing a
multi-site blog and online marketing portfolio that generated in excess of 600,000 +
visitors per month.
Lilach is consulted by journalists and regularly quoted in newspapers, business
publications and marketing magazines (including Forbes, The Telegraph, Wired, Prima
Magazine, The Sunday Times, The Guardian, Social Media Today and BBC Radio).
What’s more, her books have achieved No 1 on Amazon for Sales and Marketing and
Small Business and Entrepreneurship.
When Lilach isn’t working she enjoys spending time with her family and is an avid fan
of Zumba.
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